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occupied in non-agricultural work. The town is for
villagers the centre of exchange with the outside
world. The villagers buy most of their manufactured
goods from the middlemen in the town and supply their
produce to the collector there. The development of
the town depends on the number of customers that can
be attracted to it. As we have seen, the institution
of the agent boat enables the town in this region to
concentrate the primary purchase from its tributary
villages and thus reduce the function of the village
traders. The size of the marketing area of this type
is much larger than that found in North China, where
land transport is predominant and the agent system is
not developed. A study by C. K. Yangl showed that
the marketing area, above that of the primary village
market, typicaf in North China, is about i J miles to
3 miles in diameter. The marketing area of a higher
order, consisting of six basic marketing areas, is about
8 to 12 miles in diameter. The latter type is com-
parable in size to the town market in the region we are
investigating.
The town on which the village depends—that is, the
town to which the agent boats go daily—is called Chen
Tse, about 4 miles south of the village* It is true
that the town does not monopolize all the marketing
activities of the village. There is another town in the
north, called Tai Miao Chiung, about ij miles from
the village on the bank of Lake Tai (Map II). This
is a small town specializing in trade with the islands
in the lake* Near the town is a temple of the God
of Lake Tai from which the name of the town is
derived. When the people visit the temple they
1 Marketing System in Chuping, Shantung, Unpublished monograph of the
department of Sociology, Teaching University, China.

